ALS technology to compete in the international market with Optimyth
Optimyth, the software division of the technology consulting company ALS, has jumped onto the international market after several years providing application lifecycle optimization services in the Spanish market. ALS has more than one hundred employees, with a development team of 35 people that will be increased to support product growth and its internationalization.
ALS, a Spanish technology consulting company, has entered heavily in the advanced software tools market and is dedicated to: verifying, monitoring and reporting on the application software quality of the IT departments of big companies, a segment which has typically been dominated up to now by American companies.
After years providing consulting services for performance, availability and quality optimization, generally of web applications and distributed environments of their customers, ALS decided to start developing its own tools and products that improve or cover features not satisfied by any other tools providers.
Jesús Martin, general manager of the company, is proud to see how big accounts decide to choose their technology, when this is a very restricted and demanding market.
The customer portfolio of ALS includes companies such as Banco de España, Caja Madrid, Caixa Galicia, Línea Directa, Carrefour and El Corte Inglés. 
From 4 to 9 March, ALS will be present in CeBIT, Hannover, Europe’s most popular IT event, with the objective of presenting the latest versions of their flagship products devKing and checKing, developed in their R+D+i laboratories in Vallodolid, owned by the company. 

